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INTEGRATED WEEKLY NIELSEN REPORT-WEEK ENDING 11/26/94 


SUMMARY 

• PM 1 s weekly share experienced its third consecutive weekly gain, up +0.8 points during this 
period to 46.4%. 

* American's Discount four week share was up +0.2 points versus the prior four week period to 
3.4%, primarily driven by American PL and Montclair. 

KEY FINDINGS 


All Outlets Combined 

• PM experienced its third consecutive weekly gain, up +0.2 points versus week-ago and +0.8 
points over the last three weeks to 46.4%, with positive performance in c-stores and each of the 
scanning hade classes (driven primarily by OPB), However, the company 1 s four week share 
was off -0.1 point versus the prior four week period to 46.0%, with Basic and PM PL losses 
more than offsetting OPB and Cambridge advances. 

• Marlboro's share was stable on both a weekly (29.4%) and four week (29.1%) basis. The 
brand's positive performance in drug and mass merch outlets offset a decline in c-stores, while 
the franchise was stable in supermarkets. 

• PM OPB's weekly share gained +0.2 points versus week-ago to 9.0%, while its four w'eek share 
was up +0.1 point versus the prior four week period to 8.9%. PM Discount's share (8.0%) was 
stable week-to-week, while off -0.2 points versus the prior four week period, with Basic and 
PM PL declines partially offset by Cambridge 1 s increase. 

« RJR's share declined -0.2 points on both a weekly (28.4%) and four week (28.7%) basis. 
Winston and Best Value accounted for the week-to-week loss, while declines by the company’s 
premium and discount franchises influenced four week performance. 

• American's Discount share (3.4%) was stable week-to-week, while its four week share gained 
+0.2 points versus the prior four week period with the increase driven by American PL and 
Montclair. 

° The Discount category's weekly share gained +0.1 point versus week-ago to 30.6%, primarily 
driven by GPC. However the category's four week performance was off -0.2 points versus the 
prior four week period to 30.7%, with both the Private Label and Branded Discount segments 
each experiencing losses. 

Convenience Stores 

• PM experienced its second consecutive weekly share gain, up +0.2 points versus week-ago and 
+0.5 points during the latest two weeks to 47.4%, with week-to-week advances by OPB and 
Cambridge partially offset by Marlboro's loss. However, PM's four week share declined -0.3 
points versus the prior four week period to 47.1%, with Marlboro accounting for the majority of 
the loss. 

o Following two consecutive week-to-week share gains, Marlboro's weekly share declined -0.1 
point versus week-ago to 31.8%, while its four week share was off -0.2 points versus the prior 
four week period to 31.6%. 

• RJR's weekly share was off -0.2 points week-to-week to 28.0%, with Winston accounting for 
the majority of the loss. The company's four week performance was stable at 28.1%, as gains 
by Doral, Salem and RJR PL offset losses by Camel, Monarch and Best Value. 


Source: https://www.industrydocuments.ucsf.edu/docs/msjm0004 
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Convenience Stores (Cont'd) 

• The Discount Category's weekly share gained +0.3 points versus week-ago to 31.8%, with 
American PL, Monarch, GPC and Cambridge advances more than offsetting losses by Doral. 
On a four week basis, the category experienced a -0.1 point loss versus the prior four week 
period to 31.7%, as declines by PM and Liggett PL, Basic, Best Value and Monarch more than 
offset gains by RJR and American PL, Doral and Montclair. 


Emerging Trends 

• With the exception of flex fund activity, Marlboro's promotional support continued to decline, as 
the percentage of c-stores with a Marlboro free product offer declined to 4%, while incentive 
incidence decreased to 7% of c-stores. 

• Basic's promotional support also continued to decline, as the percentage of stores with a free 
product offer fell to 6% of stores, while incentive incidence was down to 11% of c-stores. 

• Winston's incentive incidence advanced +3 points week-to-week to 10% of c-stores, while its 
money-off deal activity expanded +6 points over the last three weeks to 35%. 

• The percentage of stores with a Camel free product offer (primarily B2G2F) declined to 5% of c- 
stores tills week, while money-off deal activity remained relatively high at 28% of c-stores. 

• Doral's free product activity (primarily B2G IF) declined -3 points versus week-ago to 12% of c- 
stores, while money-off incidence remained near- its year-to-date high at 26%. 
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Emerg in g Trends (Cont'd) ... _ .... 

* Newport money-off deal incidence (primarily IRC's valued at 260-500) remained near its year- 
to-date high at 26% of c-stores this week, with activity concentrated in Regions 3 (32%) and 4 
(33%). 


NEWPORT PERFORMANCE 
MONEY-OFF INCIDENCE VS. SHARE 
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